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One of the world's largest tire makers and an international corporation with interests in countries around the
world, Michelin is also a uniquely French company, one that throughout its history has closely identified
itself with the country's people and culture. In the process, it has helped shape the self-image of twentieth-
century France. In Marketing Michelin, Stephen Harp provides a provocative history of the company and its
innovative advertising campaigns between 1898, when Bibendum?the company's iconic "Michelin
Man"?was first introduced, to 1940, when France fell to the Nazis and the company's top executive, Edouard
Michelin, died. Both events indelibly changed the company and the national context in which it operated.

Harp uses the familiar figure of Bibendum and the promotional campaigns designed around him to analyze
the cultural assumptions of belle-epoque France, including representations of gender, race, and class. He also
considers Michelin's efforts to promote automobile tourism in France and Europe through its famous Red
Guide (first introduced in 1900), noting that, in the aftermath of World War I, the company sold tour guides
to the battlefields of the Western Front and favorably positioned France's participation in the war as purely
defensive and unavoidable. Throughout this period, the company successfully identified the name of
Michelin with many aspects of French society, from cuisine and local culture to nationalism and colonialism.
Michelin also introduced Fordism and Taylorism to France, and Harp offers a nuanced understanding of how
the firm effected Americanization and modernization despite the protests of the French public. Through its
marketing efforts, Harp concludes, Michelin exerted a profound impact on France's cultural identity in the
twentieth century. His ambitious study offers a fresh perspective on both French social history in these years
and the relationship between corporate culture and popular culture in the twentieth century.
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From reader reviews:

Peter Wright:

In this 21st century, people become competitive in most way. By being competitive currently, people have
do something to make these people survives, being in the middle of often the crowded place and notice
simply by surrounding. One thing that often many people have underestimated the idea for a while is
reading. Yep, by reading a publication your ability to survive raise then having chance to endure than other is
high. For yourself who want to start reading a new book, we give you this Marketing Michelin: Advertising
and Cultural Identity in Twentieth-Century France book as beginning and daily reading e-book. Why,
because this book is usually more than just a book.

Sabra Fitzgerald:

The publication with title Marketing Michelin: Advertising and Cultural Identity in Twentieth-Century
France includes a lot of information that you can discover it. You can get a lot of benefit after read this book.
This specific book exist new knowledge the information that exist in this reserve represented the condition of
the world currently. That is important to yo7u to learn how the improvement of the world. This book will
bring you with new era of the glowbal growth. You can read the e-book on the smart phone, so you can read
the idea anywhere you want.

Michelle Labat:

The actual book Marketing Michelin: Advertising and Cultural Identity in Twentieth-Century France has a
lot associated with on it. So when you read this book you can get a lot of help. The book was authored by the
very famous author. This articles author makes some research previous to write this book. This book very
easy to read you may get the point easily after looking over this book.

Dennis Carson:

This Marketing Michelin: Advertising and Cultural Identity in Twentieth-Century France is fresh way for
you who has interest to look for some information given it relief your hunger of information. Getting deeper
you upon it getting knowledge more you know or else you who still having little bit of digest in reading this
Marketing Michelin: Advertising and Cultural Identity in Twentieth-Century France can be the light food for
you because the information inside this particular book is easy to get by anyone. These books build itself in
the form that is reachable by anyone, that's why I mean in the e-book contact form. People who think that in
book form make them feel sleepy even dizzy this e-book is the answer. So there is absolutely no in reading a
e-book especially this one. You can find actually looking for. It should be here for anyone. So , don't miss
this! Just read this e-book sort for your better life and also knowledge.
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